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The goal of the course  
The aim of this course is to acquaint students with the basics of marketing, and importance and role of marketing in 

organic food production, the marketing mix (product, price, distribution and promotion), as well as marketing strategies 

that should enable successful market positioning of organic products in contemporary business. 

The outcome of the course 

Understanding the role and importance of marketing in organic food production and enabling students to independently 

design and coordinate the marketing mix (product, price, distribution, promotion), the implementation of marketing 

strategies for successful positioning of organic products through the delivery of value to customers in the contemporary 

market. 

Syllabus 
Theoretical study - 1. Function and importance of marketing in organic production; 2. The nature of marketing and 

marketing mix; 3. Global marketing environment; 4. Understanding behavior of the buyers (consumers) on the market 

of organic products; 5. Marketing research and information systems; 6. Segmentations of the markets; targeting and 

positioning of organic products; 7. Management of the products and brands in market conditions; 8. The strategy of 

formation rates, with special emphasis on organic products; 9. Integrated marketing communications; 10. Techniques 

for mass communication and direct communication to the market of organic products; 11. Management of the 

relationships with customers; 12. Management of distribution. 13. Traditional marketing strategies; 14. Modern 

approaches to marketing and market strategies; 15. The delivery value for the customer. 

Practical lessons - Case studies related to the management of marketing activities; design of marketing mix and 

implementation of marketing strategies in organic production; examples of successful practice with an emphasis on 

world practice. 
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Ceranic, PhD, Institute of Comparative Law Belgrade, 2012 
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Number of lectures: 6 Other Lessons 

Lectures 

3 

Practices: 

3 

  

Other forms of 

teaching:  

Student research work: 

Teaching methods: Lectures, exercises, consultations, case study methodology, seminar work 

Score (maximum 100 points) 

Pre-commitments Points The final exam Points 

Activity during lectures 5 Written exam 40 

Practical lessons 5 Oral examination  

Preliminary exams 2x20   

Seminars 10   

Total 60  40 

 


